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The profession of border guard is one of the oldest professions and plays an 
important role in the functioning of the state. Its image is shaped by public perceptions of 
the professional activities, behaviors and attitudes of its members. In principle, it is a set of 
opinions about the reputation, prestige and popularity of the profession. In order to find out 
and study the public opinion on the image and prestige of the border guard profession in 
today's changing conditions, the authors of the article both discusses theoretical findings on 
the image of the profession and, by analyzing the results of a survey, studies the public 
opinions on the image of the border guard profession. The public values professionalism, the 
highest human values (honesty, justice, patriotism, loyalty, etc.), kind and responsive 
communication, visual image, as well as positive publicity about the sector, achievements of 
border guards and other positive events. 
 

image of the Latvian border guard, popularity, public opinion, reputation and 
attractiveness of the profession. 
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- For statement 1 "The border guard profession is important for 
national security", 41 respondents (59.4% of the total number of 
respondents) answered "strongly agree", 18 participants (26.1%) - 
"rather agree", 8 participants (11.6%) - "strongly disagree", 
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1 participant (1.4%) "rather disagree" and 1 participant (1.4%) 
"neither agree nor disagree"; 

- In statement 2 "Border guard is a prestigious profession in Latvia 
today", the most frequent answers were "rather agree" - 22 
participants (31.9%) and "neither agree nor disagree" - 22 
participants (31.9%). 18 respondents (26.1%) answered "rather 
disagree", 4 participants (5.8%) - "strongly disagree" and 3 
participants (4.3%) - "strongly agree"; 

- Statement 3 "The prestige and reputation of the border guard 
profession depends on each individual border guard" was most 
frequently answered "strongly agree" by 28 participants (40.6%) 
and "rather agree" by 21 participants (30.4%). 12 participants 
(17.4%) answered "strongly disagree", 5 participants (7.2%) - 
"neither agree nor disagree" and 3 participants (4.3%) - "rather 
disagree". 
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- "Personal experience" 44 respondents (63.8%) answered "very 
influenced", 14 participants (20.3%) "somewhat influenced", 7 
participants (10.1%) "neutral", 4 participants (5.8%) "not 
influenced" and no participants (0%) "rarely 
influenced";"Experiences told by relatives, friends and 
acquaintances" 27 respondents (39.1%) answered "somewhat 
influenced", 18 participants (26.1%) - "very influenced", 17 
participants (24.6%) - "neutral", 4 participants (5.8%) "rarely 
influenced" and 3 participants (4.3%) "not influenced"; 

- "Information in the media (TV, radio, press and internet news 
portals)" 23 respondents (33.3%) answered "neutral", 20 
participants (29%) "somewhat influenced", 14 participants 
(20.3%) "very influenced", 9 participants (13%) "rarely 
influenced" and 3 participants (4.3%) "not influenced"; 
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- "Information, comments, feedback on social networks and blogs" 
22 respondents (31.9%) answered "neutral", 12 respondents 
(17.4%) "very influential", 12 respondents (17.4%) "somewhat 
influential", 12 respondents (17.4%) "not influential" and 11 
respondents (15.9%) "rarely influential". 
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