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Abstract. Due to decrease in the number of inhabitants it is very important to realize the
aspects of city attractiveness in order to use them successfully and stimulate inhabitants’
positive interest in the city. Within the framework of the project “Linguo-Cultural and Socio-
Economic Aspects of Territorial Identity in the Development of the Region of Latgale”
inhabitants’ opinion is shown in a form of inquiry about Balvi town. Using Spearman’s
correlation analysis, the statistically significant correlations with the probability of 99% were
established between ‘satisfaction with life in the town’ and the factors influencing it. Then,
using the method of cluster analysis, the findings of the inquiry were analyzed and conclusions
about the Balvi town and its attractiveness from the point of view of the respondents were
drawn.
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Ievads

Eiropas Savieniba pasaules tirgu vélas sevi pozicionét ki nozimigu
globalo ekonomisko procesu virzitiju, bet tam ir nepiecieSama visu
dalibvalstu teritoriju vienmériga ekonomiska izaugsme. Dalibvalstu
makroekonomiskie raditaji liecina par ievérojamam atskiribam valstu
attistiba, ka arl atseviskos regionos vienas valsts ietvaros (pieméram, Rigas
regions un Latgales regions).

Pasaules globala ekonomiska krize ir ievérojami ietekméjusi visu
valstu ekonomisko situdciju - samazinajusies attistibas tempi, pieaudzis
bezdarba limenis u.c.

Katra valsts izstrada savu krizes menedZmentu, kurs tiesa veida
ietekmé iedzivotdjus un vinu pienemtos lémumus, pieméram, doties darba
mekléjumos uz citam pilsétam vai valstim. ledzivotaju skaita samazinasanas
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vél vairdk padzilina konkrétas teritorijas problémas un mazina tas attistibas
iespéjas. Tas liecina par nepiecieSamibu izprast iedzivotaju apmierinatibas
limeni un to ietekméjosos faktorus.

Raksta pamata ir ESF finanséta projekta ,Teritorialas identitates
lingvokulturologiskie un socidlekonomiskie aspekti Latgales regiona
attistiba” ietvaros veikta Latgales pilsétu iedzivotiju aptauja. Minétaja
projekta tiek pétita Latgales pilsétu pievilciba un mekléti metodologiskie
risindjumi pievilcibas novértésanai. Atbilstosi tam ir izvirzits ari §i raksta
mérkis: izpétit Balvu pilsétas iedzivotaju apmierinatibu ar dzivi pilséta un to
ietekméjosos faktorus.

Mérka sasniegSanai definétie uzdevumi ir: sniegt izpratni par pilsétas
pievilcibas jédzienu; analizét respondentu viedokli par apmierinatibu ar dzivi
Balvu pilséta; izdarit secinajumus.

Tiek izmantota Spirmena korelacijas analize, klasteru analize, sintézes
un analizes metodes.

Raksta pamata ir Balvu pilsétas iedzivotaju anketésanas laika iegutie
dati. AnketéSana tika veikta laika perioda no 2010.gada oktobra lidz
2011. gada janvarim.

Pilsetas pievilcibas izpratne

Pilsétas pievilciba ir salidzino$i jauna ekonomisko pétijumu kategorija,
kas sevi ietver kompleksu novértésanu - objektivo informaciju un
mérkauditoriju (iedzivotdju, uznéméju un taristu) subjektivu vértéjumu.
Pamatojoties uz teorétiskas literatiras studijam, péc autoru domam, pilsétas
pievilcibu iedzivotaju vértéjuma daléji var interpretét ar izpratni par dzives
kvalitati. Pédéjais ir sociologijas nozares termins, kur$ raksturo tiesi
neizméramo cilvéka vajadzibu apmierinaganas pakapi (1.,44.). Tas nozimé,
ka dzives kvalitates pétiSana pamatojas gan uz objektivajiem datiem
(statistiska informacija), gan uz subjektivajiem datiem (aptaujas).
Iedzivotaju skatijuma pilsétas pievilciba ir vértéjama ar apmierinatibas vai
attieksmes limeni (1. att.).
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1. attéls. Izpratne par pilsétas pievilcibas pétisanu
(autoru pétijums)

Socialo zindtnu Zurndls Nr. 1(3) 153



Pamatojoties uz to ari §i raksta ietvaros pilsétas pievilciba tiks vértéta
ka apmierinatiba ar dzivi pilséta respondentu skatijuma.

Balvu pilsétas pievilciba iedzivotaju vertéjuma

Balvu pilséta péc administrativi teritorialas reformas (2009. gada
1. julija) realizé$anas ir ieklauta Balvu novada, bet péc pilsétu klasifikacijas ta
atbilst regiona nozimes centram.

Zemais dzimstibas limenis un negativais migracijas saldo ietekmé ari
Balvu pilsétu, kur vérojama iedzivotaju skaita samazinasanas (2. att.).
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2. attéls. Iedzivotaju skaits Balvu pilséta 2005. - 2010. g.
(sastadits péc (2.) un (6.) datiem).

Laika posma no 2005. gadam lidz 2010. gadam, iedzivotaju skaits
Balvu pilséta ir samazinajies tikai par 2%. Ludzas pilséta, kura ari ir regiona
nozimes centrs, iedzivotdju skaits attiecigaja laika perioda ir samazinajies
par 4,3%, bet Rézeknes pilséta (republikas nozimes pilséta) par 4,7%. Balvu
pilséta, salidzindjuma ar minétajam, iedzivotiju skaita samazinijums ir
daudz zemaks. Analizéjot pilsétas pievilcibu péc $i kritérija, jasecina, ka
iedzivotaju skaita salidzinosi nelielais samazinajums varétu liecinat par labu
pilsétai, jo ta dod iespéju iedzivotijiem apmierinat savas vajadzibas. No ta
varétu secinat, ka Balvu pilséta ir pievilciga iedzivotajiem, jo ta spéj
nodro$inat iedzivotaju vajadzibas.  Analizéjot  aptaujas  datus  par
iedzivotaju apmierinatibu ar dzivi Balvu pilséta, autores pétija iespéjamos
iemeslus iedzivotaju izvélei par labu Balviem, jo 72% respondentu ir
apmierinati ar dzivi $aja pilséta (3. att.).
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3. attéls. Balvu pilsétas iedzivotaju apmierinatibas limenis ar dzivi pilséta n=129
(autoru aprekini péc (5.) datiem).

Balvu pilséta aptauja piedalijas 139 pilsétas iedzivotaji, bet derigas bija
131 anketa. Ne visi respondenti sniedza savas atbildes uz visiem anketa
izvirzitajiem jautdjumiem, tapéc raksta visur ir noradits respondentu skaits,
kas apziméts ar ,n”.

Atbilstosi dzives kvalitati raksturojosajiem komponentiem, pilsétas
iedzivotaju apmierinatibas vérté$ana janem véra, pieméram, briva laika
pavadi$anas iespéjas, sporta iespéjas, drosiba u.c.

Sakotnéji tika izpétits, kuri no pétamajiem jautijumiem korelé ar
sapmierinatibu ar dzivi pilsétd” un aprékinats Spirmena koeficients.
Rezultata tika noskaidrotas statistiski nozimigas korelacijas ar varbutibu
99%. Sakaribu ciesumi starp atkarigo mainigo — apmierinatiba ar dzivi Balvu
pilséta — un neatkarigajiem mainigajiem ir sekojosi: ar materialas labklajibas
limeni (r=0,274), ar pilsétas pievilcibas raksturojumu (r=0,341), ar drosibu
pilséta (r=0,344), ar briva laika pavadiSanas (r=0,243) un sporta iespéjam
(r=0,265) pilseta. Lidz ar to apmierinatiba ar dzivi Balvu pilséta tiks
analizéta tikai izmantojot ieprieks minétos neatkarigos mainigos.

Materialas labklajibas ietekme uz apmierinatibu ar dzivi

pilseta

Materiala labklajiba ir viens no pamatraditajiem, kas liecina par spé&ju
apmierinat savas vajadzibas. Respondentiem bija nepiecieSams novértét
savu materialas labklajibas limeni. Rezultata 2,3% sevi uzskata par turigiem,
36,6% - par vidéji turigiem, 39,7% - mazturigiem, 10,7% - tracigiem, 10,7% -
nespéja noveértét savu materialo stavokli. Loti atskiras respondentu izpratne
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par materialas labklajibas limeni, ja salidzina datus ar majsaimniecibu
vidéjiem ienakumiem. 1,9% respondentu ar ienakumiem lidz 200 Ls uzskata
sevi par turigiem, bet 53,7% par mazturigiem (4. att.). 5,9% respondentu ar
ienakumiem no 400 - 600 Ls uzskata sevi par turigiem, bet 35,3% par
mazturigiem.
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4. attéls. Respondentu materialas labklajibas limenis salidzinot ar
majsaimniecibu vidéjiem ienakumiem n=123
(autoru aprekini péc (5.) datiem).

Sadu respondentu izpratni ietekmé vairaki faktori:

v’ Majsaimniecibas loceklu skaits - jo majsaimnieciba ir vairak
loceklu, jo vidgjais iendkums uz vienu personu samazinas, kas
attiecigi ietekmé respondentu materialas labklajibas limena
vértéjumu;

v’ Patérina ieradumi - katrai personai ir atskirigas vajadzibas
(izdevumi) un to apmérs, kas atbilstosi ietekmé ari izpratni par
materialas labklajibas limeni.

Vértéjot apmierinatibu ar dzivi Balvu pilséta, autores nems véra nevis
materialas labklajibas limeni, bet gan majsaimniecibu vidéjos ienakumus, kas
objektivi raksturo respondentu materialo situaciju (5. att.).

Pétot konkréto pilsétu, nevar apgalvot, ka pieaugot ienakumiem,
pieaug ari apmierinatibas limenis, jo 55,8% respondentu ar ienakumiem lidz
200 Ls jutas apmierinati ar dzivi Balvu pilséta. Ta ka 40,4% respondentu
uzskata, ka ir ,drizak apmierinati”, tas liecina, ka iendkumi nav vienigais
faktors pievilcibas izvértésana. Mainoties vairdkiem parametriem, S$o
iedzivotaju skatijuma, varétu attiecigi ari mainities apmierinatibas limenis.
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Ta ka tikai viens no respondentiem noradija savus iendkumus no
801 - 1000 Ls, pie secinajumu izdariSanas tie netiks nemti véra, jo nelayj
izdarit objektivus secindjumus.
Izpétot respondentu iendkumu limeni un apmierinatibu, var izdarit
divus galvenos secinajumus:
e Nevar viennozimigi apgalvot, ka pieaugot iendkumu limenim,
butiski pieaug apmierinatiba ar dzivi pilséta.
e Lai gan ienakumi ietekmé vértéjumu par pilsétu, to nevar uzskatit
par vienigo faktoru un pilnigai novértésanai ir jaskata ari citi
neatkarigie mainigie attieciba pret apmierinatibu.
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Apmierinatiba ar dzTvi pilséta
5. attéls. Respondentu apmierinatiba ar dzivi Balvu pilséta un majsaimniecibu
vidéjie ienakumi n=121
(autoru aprekini péc (5.) datiem).

Pilsétas pievilcibas ietekme uz vértéjumu par apmierinatibu ar

dzivi pilseta

Pilsétas pievilciba ir respondentu subjektivs novértéjums un pétiamo
pilsétu 34,4% respondentu uzskata par loti pievilcibu, bet 60,3% - par
zinama meéra pievilcigu. Salidzinot ar apmierinatibas limeni, jasecina, ka
iegutie rezultati ir lidzigi.
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6. attéls. Respondentu apmierinatiba ar dzivi Balvu pilséta péc pilsétas
pievilcibas raksturojuma n=129
(autoru aprekini péc (5.) datiem)

Respondenti, kuri uzskata pilsétu par ,,drizak nepievilcigu”, ir pavisam
neapmierinati ar dzivi pilséta. Analogiski ir ar respondentiem, kuri uzskata,
ka pilséta ir ,nepievilciga”, ir ,,drizdk neapmierinati” ar dzivi pilséta (6. att.).
88,7% respondentu, kuri uzskata pilsétu par ,loti pievilcigu” un 64,5% -
,ZInama meéra pievilciga”, ir arl apmierinati ar dzivi Balvu pilséta.

Pievilcibas pétisanad nav mazsvarigi iemesli, kas respondentam liek
uzskatit pilsétu par pievilcigu, jo to apzinasanas dod iespéju veikt atbilstosus
pasakumus un palielinat apmierinato iedzivotaju skaitu ar dzivi pilséta.

Pétot respondentu sniegtas atbildes par pilsétas pievilcibas iemesliem,
jasecina, ka 39% gadijumu ta ir pilsétas sakoptiba (sakartota infrastruktira,
sakopts parks, solini u.tml.). Tas nozimé, ka pilsétas pievilciba liela méra tiek
saistita ar cilvéka ieguldijumu vides veido$ana. Sis arguments ir janem veéra
jebkurai pilsétai planojot teritorijas attistibu, sakartosanu. Pilsétas sakoptiba
palielina iespéjas turistu piesaistei, kas rada pozitivu ekonomisko efektu. No
vienas puses, ir cilvéku veidota vide, no otras puses — dabiska ainava, ko var
skaidrot gan ka geografisko atrasanas vietu, gan ainavu ka tadu. Pilsétas
pievilciguma konteksta respondenti So faktoru ki nozimigu atzina tikai
11,5% gadijumu. Péc autoru domam, dabiska ainava daudz labak ir izjuitama
lauku teritorijas nevis pilséta. Balvu gadijuma butiskakais ir tiesi geografiska
atrasanas vieta — tuvu Krievijas robezai. Pirmkart, Balvi atrodas periférija,
lidz ar to nav tik liela naudas plasma, nav koncentrétas finanses, otrkart,
pieaug ,.énu ekonomika”.
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Pilsétas pievilcibu 17,9% gadijumu respondententu vértéjuma ietekmé
personigie iemesli (darbs, gimene, draugi, sava personiga maja u.tml.). Darbs
ir pamats, lai nodro$inatu savas vajadzibas, un, ja pilséta tas ir pieejams, tad
attiecigi tas ietekmé gan pievilcibu, gan apmierinatibu ar dzivi pilséta.
Pargjie faktori, kas raksturo jédzienu ,personigie iemesli”, nosaka
mikroklimatu, kas veidojas ap respondentu un nosaka pievilcibas limeni.

Pilsétas pievilciba nozimiga loma ir ari izglitibas un kultaras iespéjam.
Kops seniem laikiem izglitibas iestades tiek uztvertas ari ka kultaru
veidojoSie un uzturosie centri. Balvu pilséta 17,9% gadijumu izglitibas un
kultaras iespéjas tiek veértétas ka pievilcibas faktors. Iespéja iegit visu
limenu izglitibu (no pirmsskolas lidz augstakajai) ir butiska prieksrociba.

Sabiedriba butiski ietekmé pilsétas pievilcibu. 10,6% gadijumu cilvéks
(ar savu uzvedibu, darbibu) Balvu pilséta tiek uztverts ka pievilcibas faktors.
Cilveki veido pilsétas emocionalo vidi un pétamaja pilséta ta tiek vértéta
pozitivi.

Balvu pilsétu var uzskatit par saméra latvisku, jo péc nacionala sastava
aptuveni 73% (3.) ir latviesi (salidzinosi Rézeknes pilséta tikai 44% (4.)).

Pilsétas kutarvesture, tradicijas un izteiktais latviskums tikai 1,8%
gadijumu ir nozimigs pievilciguma aspekts respondentu veértéjuma. 1,4%
gadijumu ta ir drosiba. So divu faktoru salidzino$i mazo ietekmi uz pilsétas
pievilcigumu péc autoru domam var pamatot ar vairakiem argumentiem:

o Pilsétas pastavigajiem iedzivotdjiem kultarvéstures, tradiciju un
latviskuma nozime nav pietiekosi butiska pilsétas pievilcibas
aspekta. Tas ir svarigs turistiem vai pilsétas viesiem.

e Pilséta ir zems drosibas limenis. Drosiba jebkura cilvéku vajadzibu
hierarhija ir uzreiz péc primaro vajadzibu apmierinasanas. Ja
atsevisku iemeslu dél drosiba ir apdraudéta, tad pilsétu ir gruti
uzskatit par pievilcigu.

e (iti iepriek$ minétie faktori respondentu vértéjuma ir butiskaki
(respondenti anketa varéja minét tris svarigakos iemeslus pilsétas
pievilcibai) salidzinot ar dro$ibu vai kultarvesturi, tradicijam un
latviskumu.

Drosibas ietekme uz apmierinatibu ar dzivi pilséta

Drosiba ir mnozimiga cilveka vajadziba, kas butiski ietekmeé
apmierinatibu ar dzivi pilséta. No visiem aptaujas respondentiem 26%
pilsétu uzskata par drosu, 64,1% par zindma meéra drosu, 9,2% par zinama
meéra nedrosu un 0,8% nedrosu. Kopuma Balvu pilsétu respondenti uzskata
par drosu.

Analizéjot izveidoto klasteri, jasecina, ka respondenti, kuri Balvu
pilsétu uzskata par nedrosu, ir ,drizdk neapmierinati” ar dzivi $aja pilséta.
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Neskatoties uz to, ka 17,9% respondentu pilsétu uzskata par zinama méra
drosu, tomér nejutas apmierinati ar dzivi $aja pilséta (7. att.).
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Apmierinatiba ar dzivi pilséta
7. attéls. Respondentu apmierinatiba ar dzivi Balvu pilséta

péc drosuma pakapes n=129
(autoru aprekini péc (5.) datiem).

Katram cilvékam ir sava izpratne par drosibu un iemesliem, kas to var
apdraudeét. 20,9% respondentu uzskata, ka apgaismojuma trakums pilséta
nopietni apdraud vinu drosibu. 2008. gada pasaules ekonomiskas krizes
rezultatd daudzas Latvijas pilsétas tika pienemti dazadi lémumi taupibas
veicinasanai un apgaismojuma atslégsana naktl bija viens no $adiem
lémumiem. Tas ievérojami samazina pilsétas pievilcibu no drosibas viedokla,
jo attiecigi palielina noziedzigo nodarijumu skaitu, kas tiek veikti diennakts
tumsaja laika.

15,5% respondentu uzskata, ka atseviskas cilveku grupas rada draudus
vinu dros$ibai. Tie butu: nenodarbinatie pusaudZi un jauniesi; cilvéki bez
noteiktas dzives vietas u.tml. Tikpat respondentu uzskata, ka drosibu
apdraud zadzibas, laupisanas, huliganisms, ko veicina bezdarba pieaugums.
Alkohols, narkotiskas vielas, to lieto$ana un izplatiba 11,6% gadijumu tiek
uztverti ka draudi drosibai. 7,8% respondentu ari bezdarba iespéju (pasam
vai kadam no gimenes locekliem) uztver ki draudus drosibai, jo tas ietekmé
cilveku iendkumus un iespéjas apmierinat savas vajadzibas, rezultata
motivéjot braukt prom no pilsétas.

13,2% gadijumos draudus drosibai rada autovaditaji (piedzérusies,
agresivi, neuzmanigi) un celu satiksmes negadijumi. 4,7% respondentu
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policijas iestades darbu vérté ka drosibu apdraudosu. Ka galvenie iemesli tiek
minéti gan krizes rezultata optimizétais cilvékresursu skaits policijas iestadeé,
gan ari pasu policistu negodiga darbiba (patvala). 3,9% respondentu draudus
drosibai saskata klainojosos dzivniekos. 6,2% ir citi gadijumi. 0,8%
gadijumos drosibu ietekmé korupcija.

Visus augstak minétos drosibu apdraudosos faktorus var iedalit:

e Bezdarbs/ nenodarbinatiba un ari izklaides iespéju trikums, kas
veicina zadzibas, laupi$anas un citas noziedzigas darbibas, ka ari
veicina jaunie$u, pusaudzu huliganismu.

e Valdibas un pasvaldibas pienemtie lémumi, kas ietekmé policistu
skaitu (lidz ar to ari uzticibu $ai iestadei), korupciju, apgaismojuma
trakumu pilséta.

Apzinoties iemeslus, kas apdraud drosibu un tos novérsot, ir iespéjams

veicinat pilsétas pievilcibu.

Briva laika pavadisanas iespéju ietekme uz apmierinatibu ar

dzivi pilseta

Briva laika pavadiSanas iespéjas ir ne mazak nozimigs kritérijs,
izvértéjot apmierinatibu. Pamatojoties uz Maslova vajadzibu hierarhiju, kad
ir apmierinatas pamata vajadzibas un drosiba, cilvékam ir nepieciesamas
socialas vajadzibas. Brivais laiks un ta pavadiSanas iespéjas ir butiskas
apmierinatibas ar dzivi pilséta izvértésana.

“Wai apmierina
briva laika
pavadiSanas
izsp&jas
pils&ta

B j5, noteilti
[ja, zindma méra
Elne, crizak né
8 ne, nemaz

&0,0%

Percent

pilrmgi drizak driz: pavisam griti pateilt
apmierindts apmierindts neapmierinats neapmierinats

Apmierinatiba ar dz1vi pilséta

8. attéls. Respondentu apmierinatiba ar dzivi Balvu pilséta péc briva laika
pavadisanas iespéjam n=115
(autoru aprekini péc (5.) datiem).
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Lielaka dala respondentu uzskata, ka Balvu pilséta ir briva laika
pavadi$anas iespéjas un tas vérté ka ,apmierinosas” (12,8%) un ,zinama
méra apmierinosas” (57,3%). Pétot sakaribas starp apmierinatibu ar dzivi
pilséta un brivo laiku, jasecina, ka lielaka dala apmierinato ar briva laika
pavadiSanas iespéjam, jutas apmierinati ari ar dzivi pilséta. 46,6%
respondentu, neskatoties uz neapmierino$u attieksmi ar briva laika
pavadi$anas iespéjam, jutas apmierinati ar dzivi Balvos (8. att.).

Briva laika pavadi$anas iespéjas ir loti dazadas. Respondentu briva
laika pavadisanas ieradumi (TV skati$anas, ,sérfoSana” interneta, gramatu
lasisana u.c.) neprasa papildus lidzeklus no pilsétas (1. tab.), Tas, no vienas
puses, mazina saikni starp apmierinatibu ar dzivi pilsétd un briva laika
pavadiSanas iespéjam. No otras puses, tas ir ierastas briva laika pavadisanas
iespgjas un cilvékiem ir nepiecie$amas ari citas, kultiras un sporta joma,
kuras var nodrosinat pilsétas méroga.

Ta ka katrs respondents varéja minét vairakus briva laika pavadisanas
veidus, tad kopéjais sanemto atbilzu skaits ir 297. Lielaka dala respondentu
izvelas mazak aktivus briva laika pavadiSanas veidus (TV skati$anas,
gramatu lasisana).

1. tabula
Respondentu briva laika pavadisanas veidi n=123
(autoru aprekini péc (5.) datiem)
Atbildes Procenti no
Skaits Procenti gadijumiem
Brivo laiku pavada sportojot 18 6,1% 14,6%
Brivo laiku pavada lasot gramatas 54 18,2% 43,9%
Brivo laiku pavada skatoties TV 64 21,5% 52,0%
Brivo laiku pavada “sérfojot” interneta 33 11,1% 26,8%
Brivo laiku pavada spéléjot datorspéles 4 1,3% 3,3%
Brivo laiku pavada dejojot 11 3,7% 8,9%
Brivo laiku pavada pastaigajoties svaiga gaisa 43 14,5% 35,0%
Brivo laiku pavada baros, kafejnicas,
restoranos d ] 8 2,7% 6,5%
Brivo laiku pavada draugu tusinos 23 7.7% 18,7%
Brivo l_a1ku pavada piedaloties pasdarbibas 14 47% 11,4%
kolektivos
Br1\{a]:i1 laika nodarbojas ar rokdarbiem, 10 3.4% 8.1%
floristiku
Brivo laiku pavada briva daba 15 5,1% 12,2%
Kopa 297 100,0% 241,5%

Kultaras un citus pasakumus var uzskatit ka vienu no briva laika
pavadi$anas veidiem. Rikotie pasakumi parasti ir orientéti uz noteiktu
mérkauditoriju, kas parsvara dalas péc vecuma grupam vai arl interesém.
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Tapéc respondentiem bija jaizvérté pasikumu pietieckamiba Balvu pilséta
katra no vecuma grupam (2. tab.).
2. tabula
Respondentu vértéjums par pilséta organizéto pasakumu
pietiekamibu/nepietiekamibu noteiktam iedzivotaju grupam, %
(autoru aprekini péc (5.) datiem)

.. Pariem,
PusaudZiem| . _ . -
. gimeném | Gimeném | _, s L
s Bérniem un > .. | Pieaugusajiem |Pensionariem
Veértéjums . bez  |ar bérniem
n=114 |jaunieSiem | , n=112 n=110
109 bérniem | n=113
"o n=110
Pietiekosi 17,5 11,0 11,8 8,8 22,3 12,7
Drizak ja 23,7 22,9 24,5 31,0 38,4 25,5
Drizak né 23,7 31,2 20,9 25,7 16,1 24,5
Nepietiekosi| 17,5 21,1 19,1 15,0 9,8 12,7
Nezinu, ' | 175 13,8 23,6 19,5 13,4 24,5
gruti pateikt

Izpétot sniegtas atbildes, jasecina, ka vecuma grupa ,bérni” un
,pensionari” ir vérojama nekonsekvence, jo pozitivo un negativo vértéjumu
ipatsvars ir vienads. Izpétot tikai to respondentu atbildes, kuru gimené ir
bérni, rezultati ir lidzigi. Tas nozimé, ka pat taja gadijuma, kad respondentu
gimenés ir bérni, tomér nav vienpratibas par organizéto pasakumu
pietiekamibu. Péc autoru domam, respondentu vértéjumu par pilséta
organizétajiem pasakumiem var ietekmét:

e Informacijas trakums - par planotajiem pasikumiem ir

nepietiekosa reklama.

e Finan$u trakums - iedzivotajiem ir nepietiekosi naudas resursi, lai

apmeklétu maksas pasakumus.

e Laika trukums - iedzivotaju aiznemtiba, pelnot iztikas lidzeklus,

liedz iespéju piedalities pasikumos.

o Intereses trukums - konkréto cilvéku interesém neatbilstosi

pasakumi.

Sporta aktivitates ir viens no briva laika pavadi$anas veidiem.
Jasecina, ka respondenti nav aktivi sportotaji — tikai 9,2% sporto regulari,
vairakas reizes nedéla, 6,1% sporto regulari, vairakas reizes ménesi, 31,3%
sporto dazreiz, 26,7% sporto reti, kad rodas izdeviba, 23,7% nesporto (3,1%
respondentu nav sniegus$i savas atbildes). Neskatoties uz pasivitati
sporto$ana, sporta iespéjas pilséta tiek vértétas ka apmierinosas (54,2%)
(23,7% respondentu nav sniegusi savas atbildes).
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Apmierinatiba ar dzivi pilséta

9. attéls. Respondentu apmierinatiba ar dzivi Balvu pilséta
un sportosanas biezums n=125
(autoru aprekini péc (5.) datiem)

Lai korekti novértétu $o jautdjumu, veidots klasteris starp
apmierinatibu ar dzivi pilséta un sportosanas biezumu. 90,3% respondentu,
kuri nesporto, ir apmierinati ar dzivi pilséta. Paréjas sporto$anas biezuma
grupas apmierinatiba ar dzivi pilséta ir virs 62%. Tas liecina, ka Balvu pilséta
ir iespéjas iesaistities sporta aktivitates.

Secinajumi un priekslikumi

Kopéja respondentu ,drizak apmierinatiba” ir vértéjama ki nosaciti
pozitiva attieksme pret dzivi Balvu pilséta. Noteiktu komponentu maina
negativi ietekmétu ari iedzivotaju domas par pilsétu. Katrs no
neatkarigajiem komponentiem ietekmé apmierinatibu ar dzivi pilséta.

Lai veicinatu apmierinatibas limena pieaugumu, kas rezultata
nodro$inatu pilsétas pievilcigumu, butu nepiecieSams pievérst lielaku
uzmanibu tadiem jautajumiem ka nodarbinatibas limena paaugstinasana,
kultaras, atputas un sporta iespéju piedavasana, drosibas limena
paaugstinasana, novérsot to ietekméjosos faktorus.
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Summary

The attractiveness of a town is a comparatively new category in the economic
research. Combining the subjective and objective criteria it is possible to find out the
reasons that affect the attractiveness of a town. For the analysis of subjective criteria
such terms as ‘satisfaction’ and ‘attitude’ are used.

In this particular article the attractiveness of the town is evaluated as the
satisfaction with life in the town as an oblique variable and independent variables that
were acquired by using the Spearman’s correlation coefficient. Statistically significant
correlations with the probability of 99% show that the satisfaction with life in the town is
formed among the material welfare level (r=0.274), characterization of the town’s
attractiveness (r=0.341), safety in the town (r=0.344), leisure time facilities (r=0.243)
and sports facilities (r=0.265) in the town.

The study is based on the survey carried out among the inhabitants of Latgale
towns conducted within the project “Linguo-Cultural and Socio-Economic Aspects of
Territorial Identity in the Development of the Region of Latgale” financed by the ESF. In
this particular project attractiveness of Latgale towns is examined as well as
methodological and practical solutions for its evaluation are developed. Accordingly the
aim of this study is set: to investigate whether the inhabitants of Balvi town are satisfied
with their life in the town and find out the factors influencing their
satisfaction/dissatisfaction.

In order to achieve the aim, the tasks are as following: to provide explanation of
the definition of town attractiveness; to analyze the respondents’ opinion on the
satisfaction with life in Balvi town.

Inquiry in Balvi town was carried out from October 2010 to January 2011. 139
town inhabitants took part in the inquiry, but only 131 of the completed forms were
valid.

Balvi town, the same as the other towns, is facing the decrease in the number of
inhabitants that in a long-term can bring a negative economic result.
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According to the data of the inquiry, 52.7% of respondents are rather satisfied
with life in Balvi town that shows a necessity to find out the probable reasons of
dissatisfaction.

One of the most relevant data that characterize the respondents’ opportunities to
satisfy their needs is the material welfare. After examining the income level and the
satisfaction of the respondents, two main conclusions can be drawn:

e It cannot be unambiguously alleged that after the increase in the income level,

the satisfaction with the life in the town can essentially increase.

e Although the income affects the evaluation of the town, it cannot be
considered as the only factor influencing it and in order to get a complete
evaluation, it is necessary to find out other independent variables regarding
the satisfaction with life.

The town attractiveness is a subjective evaluation of the respondents and 34.4%
of them think that the examined town is very attractive but 60.3% believe that it is
attractive to a certain extent. Regarding the level of satisfaction, it can be concluded that
the findings are similar.

In the process of investigation of the town the fact about the reasons is not
insignificant. These reasons make the respondents think about the town as an attractive
one because the awareness of it gives an opportunity to perform appropriate actions and
increase the number of inhabitants who would be satisfied with the life in the town. The
main factor of attractiveness of Balvi town (in 39% of cases) is the fact that the town is
clean and tidy. Relevant factors of the town attractiveness are also the educational and
cultural facilities (17.9%) and personal reasons (17.9%). Only 1.4% of the respondents
emphasized safety as a factor of attractiveness in the town. Safety is a very significant
necessity factor that substantially affects the satisfaction with the life in the town. 26%
of all respondents think that the town is safe, 64.1% - safe to a certain extent, 9.2% -
unsafe to a certain extent and 0.8% - unsafe. In general, the respondents think that Balvi
town is a safe town.

Each person has his or her own comprehension about the safety and the reasons
that can endanger it. As the main reasons the respondents consider the lack of lighting
(20.9%), individual groups of people (unemployed teenagers and young people, people
without a particular place of residence etc.) (15.5%), burglaries, robberies, hooliganism
(15.5%), alcohol, drug usage and distribution (11.6%), unemployment (7.8%), car drivers
(drunk, aggressive, inattentive) and road accidents (13.2%), activities of the police
(4.7%), stray animals (3.9%), corruption (0.8%) and other reasons (6.2%). The majority
of the above mentioned reasons affecting the town safety can be partially prevented, for
example, by facilitating the employment.

Leisure activities, after the evaluation of satisfaction, are also very important
criterion. The majority of the respondents think that there are leisure time facilities and
they are evaluated as ‘satisfactory’ (12.8%) and ‘rather satisfactory’ (57.3%). After
investigating interconnections between the satisfaction with the life in the town and
leisure time, it can be concluded that the overwhelming majority of people who are
satisfied with the leisure facilities also feel contented with the life in the town. Despite
dissatisfactory attitude to the leisure time facilities 46.6% of the respondents feel
satisfied with the life in Balvi.

Leisure opportunities are very different. The respondents’ habits of spending their
free time (watching TV, surfing the Internet, reading books, etc.) vary. Firstly, it scales
down the connection between the satisfaction with life in the town and does not require
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any additional resources from the town for the leisure time facilities; secondly, these are
the usual leisure activities and people also need other ones, culture and sport, that can be
provided within the town.

Cultural and other events can be considered as one of the ways of leisure
activities. The organised events usually are oriented to a definite target audience which is
usually divided according to the age groups or interests. According to the answers of the
respondents, it can be concluded that the evaluation of the events organized in the town
can be affected by:

e Lack of information - there is not enough promotion about the planned

events

e Lack of finances — the inhabitants have insufficient money resources in order
to attend events for money reasons

e Lack of time - some inhabitants are too busy earning the means of

subsistence which makes it difficult to attend the events

e Lack of interest — for particular people there are no appropriate events.

As one of the ways for spending free time can be sports activities. It can be
concluded that the respondents are not active in sports. Only 9.2% of the respondents go
in for sport regularly, several times a week, 6.1% go in for sport regularly, many times a
month, 31.3% do sports sometimes, 26.7% do sports rarely, only when there is such an
opportunity, 23.7% do not go in for sport (3.1% of the respondents did not give any
answer to this question). In spite of passivity in sports activities, the opportunities to do
sports in the town are evaluated as satisfactory (54.2%) (23.7% of the respondents did
not give any answer to this question).

In order to evaluate this question accurately, a cluster between the satisfaction
with the life in the town and frequency of doing sports was made. 90.3% of the
respondents who do not go in for sport are satisfied with the life in the town. In other
groups of people, who do sports, the satisfaction with the life in the town is over 62%.
That testifies that there are opportunities to take part in the sport activities in Balvi
town.
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