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Abstract. Investigation of city development issues and strategic planning issues of spatial
development are essential factors of city’s growth. Both academic researchers in economic and
geography and professionals in city development policy are involved in examination of these
topics. Various city development theories were elaborated and assimilated as a result of
comprehensive research. The current article examines cities’ attractiveness criteria updated in
theoretical and practical research as well as explores methodology of city attractiveness research
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Ievads
Uzsakot diskusiju par teritorijas pievilcibas nozimigumu taristiem, ir
jaatzimé, ka turisma nozares loma un nozime teritorijas attistiba ir analizéta
un pétita autoru darbos, kas aptver plasu geografiski — teritorialu lauku.
Eiropas un pasaules zinatniskaja telpa tarisma nozare tiek pozicionéta ka
butisks saimnieciskas darbibas veids, kas atstdj pozitivu ietekmi uz
teritorijas attistibu. Nemot véra Latvijas un tas atsevisku regionu
ierobeZotas iespéjas, ir jaapzinas, ka piedavajums tarisma nozaré ir javeido,
vadoties no eso$ajam un potencialajam konkurétspéjigajam prieksrocibam.
Raksta meérkis ir
,Citada” un ,atskirigd” interpretacija tarisma nozares ietvaros;
- izvertét taristu viedoklus par citido un atskirigo objektu esamiba
Latgales pilsétas un $o pilsétu pievilcibas faktoriem.
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Raksta pamata ir autoru veiktie pilotpétijumi ES fondu finanséta
projekta ,Teritoridlas identitates lingvokulturologiskie un socialekonomiskie
aspekti Latgales regiona attistiba” ietvaros. Projekta ietvaros ir paredzéts
veikt anketé$anu tris auditorijas: iedzivotaju, uznéméju un taristu. Saja
raksta autore analizé pilotpétijuma rezultatus, kas ieguti veicot taristu
anketésanu (55 respondenti) Latgales regiona mazpilsétis 2010. gada
1. pusé.

Pétijjuma ir izmantotas visparzinatniskds pétijjumu metodes:
informacijas analize un sintéze, logiski — konstruktiva, monografiska,
anketésana, datu grupésanas un grafiskas attélosanas metodes.

Jeédzienu teorétiskas nostadnes

Jedziens ,cits” filozofija ir jebkas, kas neesi pats. So jédzienu meédz
lietot, aplikojot attieksmes starp subjektu (zinatajs) un objektu (zinamais),
ka ari analizéjot zindSanu, morales un esamibas dabu. Musu izjata, ka
apkartéjie priek$meti vai cilvéki ir kas cits neka més pasi, rodas no katram
individam piemito$as ,es” izjutas jeb skatijuma uz pasauli pirmaja persona
(8.) Latvie$u valodas skaidrojo$ajas vardnicas nav atrodams jédziens
»citadiba”, kas péc logiski konstruktivas pieejas ir citada esamiba. Jédziens
,citads” ir ipasibas vards ar nozimi atskirigs, savadaks (4.) Atskiriga un
savadaka meklgjumi ir saisto$i gan vairakumam rados$u personibu, gan
tarisma nozares parstavjiem, lai rastu savas konkurétspéjigas prieksrocibas
un spétu piedavat unikaluy, saistosu tarisma produktu klientiem. Saskana ar
daudzu autoru pétijjumiem, turisma galamérka pievilciba ir atkariga no
eso$ajiem resursiem un $o resursu nozimiguma apmeklétajiem (3.) Esosie
resursi jeb tarisma produkts ir saisto$s eso$ajam un potencialajam taristam,
ja tas ir citads, atskirigs no tarista sadzivé un/vai mitné pieejama
piedavijuma. Daudzos pétijumos, kas saistiti ar tarisma nozari, lai pétitu un
interpretétu $o ,citado” jeb ,atskirigo”, tiek lietots jédziens ,pievilciba”. Tas
péc logiski konstruktivas pieejas ir akceptéjams, ja ,atskirigais” un ,citadais”
ir saisto$s kadam subjektam, t.sk. ari turistam, tikai tad, ja tas ir pozitivs,
pievilcigs. Jautadjums par to, vai vienmér tikai pozitivais ir pievilcigs, ir
diskutéjams. Raksta autores piekristu ari viedoklim, par to, ka taristam ne
tikai pozitivais, bet arl objekti ar negativu nozimi, vésturi, asociaciju rada
interesi, un lidz ar to var but pievilcigi. Ir atklata diskusija par to, kas
piesaista turistus — objekta pievilciba vai citadiba.

Jédziens ,pievilciba” skaidrojosaja vardnica tiek definéts ka
spievilcibas kvalitate” (7.) Tas nozimé, ka pastav kritériji, kas liecina par
pilsétas kvalitati un dara konkréto vietu pievilcigu, bet jédziens ,pievilcigs”
nozimé ko tadu, kas saista, valdzina, izraisa simpatijas, tadu, kura izpauzas
kas valdzinoss, simpatisks, tads, kas izraisa, sagada patiku (6.) Ka ieprieks
tika noradits, pievilciba ir ipasiba un kvalitates kategorija, kas attieksmeé pret
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subjektiem tiek lietota ar pozitivu nozimi. Pétijuma , Kopienas pievilcibas
korelacijas” ka pievilcibas elementi tiek vértéti tikai cilvéka raditie objekti,
kas tiek grupéti divas dalas, t.i. ,nemainigie” (pieméram, ékas, ielas, pilsétas
planojums, dzelzcel§) un ,mainigie” (sienu segums, apzalumojums, krasu
kombinacijas) (5.) So objektu subjektivais novértéjums tika koreléts ar
socialdemografiskiem raditajiem (izglitibas limeni, pilsétas iedzivotaju
skaitu, vecumu, ipasuma tiesibam uz pilsétas nekustamo ipagumu, attalumu
lidz darba vietai), ekonomiskiem raditdjiem (vidéjiem majsaimniecibu
ienakumiem, éku vecumu) un pilsoniskas attieksmes raditajiem (pilsétas
iedzivotaju baznicu apmeklégjumu un dalibu vélésanis). Butiskakie
secindjumi, kas izriet no pétijuma - pievilciga pilsétas ainava psihologiski un
sociali pozitivi ietekmé iedzivotajus un taristus. Saja pétijuma ir atveérta
diskusija par divu atskirigu jédzienu ,pilsétas uzturé$ana” un ,pilsétas
pievilciba” lietosanu, kas turklat savstarpéji korelé. Kopuma sabiedriba tiek
uzskatits, ka “labi uzturéta/ekonomiski attistita” pilséta ir pievilciga pilséta.
Nemot véra minéta pétijuma secinajumus, izvirzas jautajums par to, vai tikai
ekonomiski attistita pilséta/ teritorija ir pievilciga? Vai pilsétai/teritorijai ir
jabut citadai, lai batu pievilciga. Ja, noteiktas situacijas citads ir pievilcigs un
varbut pat pievilcigaks neka ekonomiski attistitais. Ka pieméru var minét
pétijumu ,Ka vini mis redz: taristu uzmanibas ietekme uz vecas kartibas
kopienu”, kas raksturo taristu ietekmes pozitivis un negativas puses uz
kopienas sadzivi (2.) Minéta pétijuma objekts ir iedzivotdju kopiena, kas
joprojam dzivo péc ,vecas kartibas® principiem, atsakoties no pédéja
gadsimta tehnologiskajiem sasniegumiem. Sis kopienas ir arpus pasaules
ekonomiskas attistibas principiem, bet ir citidas un atskirigas, lidz ar to
pievilcigas taristiem.

- ~—— ‘'pievilciba" -

\ llCitédaiS'I o \ Tﬂrisma
produkts

1. attéls. Jedzienu ,,citadiba” un ,,pievilciba”
sinergija tarisma produkta piedavajuma konteksta
(autoru izveidots)
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EsoSo pétijumu analize, lauj secinat, ka ir svarigi korekti lietot
jédzienus ,citddiba” un ,pievilciba” tarisma nozares un ar to saistito
jautdjumu izpété (1. att.) Turklat, $o jédzienu pietiekami plasa interpretacija
dod iespéju meklét un rast teritorijas un tas objektu konkurétspéjigas
prieksrocibas, lai radit konkurétspéjigu tarisma produktu.

Latgales pilsétu pievilcibas objektu interpretacija Latgales
viesu skatijuma

Ka ievada tika noradits, pétijuma pamata ir autoru veiktie pétijumi ES
fondu finanséta projekta ,Teritorialas identitates lingvokulturologiskie un
socialekonomiskie aspekti Latgales regiona attistiba” ietvaros. Lai apzinatu
taristu viedokli par Latgales pilsétu pievilcibu, tika izstradata anketa, kas
paredzéta regiona viesu viedoklu izzinaSanai. Pétijjuma ietvaros
respondentiem tika piedavats noveértét cik liela méra Latgales pilsétas dara
pievilcigas sekojosas iezimes:

- latgaliesu valoda;

- gaisa un udens tiriba;

- pilsétas ainava (arhitektura, parki);

- dabiska vide (ainavas, koki, upes);

- sakoptiba;

- iedzivotaju atsauciba, viesmiliba;

- drosiba.

Iegato datu apstrade noradija uz sekojosam tendencém (2. att.)

Drosiba
ledzivotaju atsauciba, viesmiliba

Sakoptiba
. M Ja vai drizak ja
Dabiska vide (ainavas, koki, upes) . Drizak né

Pilsétas ainava (arhitektira, parki) i Tas nav butiski

1 M Gruti pateikt
Gaisa un udens tiriba

Latgalie$u valoda

0% 20% 40% 60% 80% 100%

2. attéls. Latgales pilsétu viesu novértéjuma struktara par
Latgales pilsétu pievilcibas faktoriem
(autoru veidots péc anketésanas datiem)
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Visi respondenti viennozimigi noradija, ka divas no nosauktajam
iezimém, t.i., pilsétu dabiska vide (ainava, koki, upes) un pilsétas ainava, ko
ir veidojusi cilveki (arhitektuara, parki), sekmé Latgales pilsétu pievilcibu. Ka
nebutisku pievilcibas faktoru 38 % respondentu atziméja latgaliesu valodu,
un nedaudz vairak $o faktoru atziméja ka pievilcigu. Tas izskaidrojams ar to,
ka taristiem nav butiska vietéja valoda, kas turklat nav starptautiska. Ari
arvalstu taristiem nav butiski, kada valoda notiek sazina vietéjo iedzivotaju
vida (latviesu, latgaliesu vai citd), turklat tarisma nozares analitiskajos
pétijumos ka pievilcibas faktors parasti ir noradits starptautiskas valodas
lietojums savstarpéja saskarsmé.

Gaisa un udens tiriba 63 % atziméta ka butiska, savukart 11 % norada,
ka 81 faktora pievilcibu ir grati novértét. 20 % no respondentiem tapat ir
grati noveértét drosibas nozimi. Kaut arl kopuma drosibu taristi novérté
dazadi, kopéja tendence ir pozitiva. Ari tads faktors ka iedzivotaju atsauciba
un viesmiliba 89 % atziméta ka Latgales pilsétu pievilcibu radosa.

Atvértais jautajums, kas tika ietverts $aja anketa ir: ,Nosauciet 3
lietas, kas dara $o pilsétu pievilcigu turistu skatijuma.” Saja pétijuma posma
ir veikts tikai pilotpétijums, kas raksturo visparéjas tendences un ,iezimé”
tos objektus, lietas, paradibas, iezimes, kas dara Latgales regiona pilsétas
pievilcigas. Atbildes uz $o jautajumu galvenokart ir saistitas ar apskates
objektiem, ko konkreétaja pilséta izvelgjas turisti. Jaatzimé, ka saméra biezi
ka pievilcibas elementi tika nosaukti - daba un cilvéku viesmiliba. Tiesi
viesmiliba, vietéjo iedzivotaju atsauciba ir savstarpéjas saskarsmes rezultats,
ko pozitivi novérté Latgales viesi. Vai tas ir likumsakarigi un kas ir ta
pamata? Jaatzime, ka ari citam valstim ir raksturiga iedzivotaju ,atvértiba”
taristiem, tomér Latgales gadijuma to var uzskatit par zinamu fenomenu,
nemot véra to, ka Latgale ir depresivs regions ar augstako bezdarbu raditaju
valsti, zemako vidéjo darba samaksu u.c. negativiem ekonomisko situaciju
raksturojosiem raditdjiem. Eso$as situacijas izskaidrojums varétu buat
Latgales regiona iedzivotaju mentalitate, kas ir veidojusies dazadu vésturisku
notikumu ietekmé ilgaka laika perioda, un tas varétu but pétijumu objekts
turpmakajiem starpdisciplinariem pétijumiem.

Secinajumi un priekslikumi

Apkopojot raksta analizéto pétijumu rezultatus, var secinat,

- ir dazadas pieejas pilsétu pievilcibas un citadibas novértésana;

- jedzienu ,citadiba” un ,pievilciba” vispusiga interpretacija tarisma
nozares kontekstd dod iespéju meklét un rast teritorijas un tas
objektu konkurétspéjigas prieksrocibas, lai raditu
konkurétspéjigus produktus nozaré;

- Latgales regiona unikalitate fokuséjas $§i regiona iedzivotaju
mentalitates un ekonomiskas situacijas mijiedarbiba;
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- turpmakie zinatniskie un lietiskie pétjjumi ir javirza uz
konkurétspéjas prieksrocibu meklésanu, kas ir katras pilsétas un
teritorijas vadibas pamatuzdevums, ipasi relativi mazam pilsétam
un teritorijam ar tarisma produkta potencialu.
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Summary

Tourism industry is being positioned as a vital economic aspect in the world
scientific space, which also leaves a positive impact on the development of the territory.
Taking into consideration the limited potentialities of Latvia and its individual regions, it
can be emphasized that the supply in the tourism industry should be formed on the basis
of existing and potential competitive advantages. Primarily, the objective of the study is
to interpret the concepts “of another kind” and “different” within the framework of
tourism industry, and secondly, on the basis of data, drawn from the pilot inquiry form,
to assess the tourist views on the presence of different objects and objects of another
kind in cities of Latgale, as well as to assess their attractiveness factors.

In this research the author used general scientific research methods: information
analysis and synthesis, logically constructive, monographic, questionnaires, data
grouping and graphical display techniques.

The basis of the investigation is the pilot research done in the framework of the
project “Lingvo-Cultural and Social-Economic Aspects of Territorial Identity in the
Development of the Region of Latgale” (Nr. 2009/0227/1DP/1.1.1.2.0/09/APIA/VIAA/071),
which was financially supported by the ESF.

During the survey respondents were offered to evaluate to what extent the
following features influence attractiveness of Latgale cities:

- Latgalian language;

- (Cleanliness of air and water;

- Cities’ landscape (architecture, parks);
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- Natural environment (landscapes, trees, rivers);

- Tidiness;

- Responsiveness and hospitality of inhabitants;

- Safety.

All respondents have indicated that two of mentioned features — natural
environment of cities (landscape, trees, and rivers) and city landscape created by people
(architecture, parks) facilitate attractiveness of Latgale cities. 38% of respondents have
indicated the Latgalian language as a factor of inessential attractiveness; still a little bit
more respondents have noted this factor as important. That could be explained by the
fact that the local language which is not international is not essential for tourists. It is
not important for foreign tourists what language is used for communication among local
inhabitants (Latvian, Latgalian, or another). Moreover use of an international language in
mutual communication usually is indicated as an attractiveness factor in analytical
research of tourism industry.

63% of respondents indicate cleanliness of air and water to be essential; in their
turn 11% note that it is difficult to evaluate attractiveness of this factor. 20% of
respondents consider it to be difficult to evaluate the significance of safety. Although
evaluation of safety differs among tourists there is a positive tendency. 89% indicate
responsiveness and hospitality of local people as a factor that creates attractiveness of
Latgale cities.

Just hospitality and responsiveness of local people as a result of mutual
communication is positively evaluated by Latgale visitors. Is that naturally and what is
the base for that? It must be noted that openness of local inhabitants towards tourists is
inherent to other countries as well. Nevertheless it could be considered as a kind of
phenomenon in Latgale case taking into account that Latgale is a depressive region with
the highest rate of unemployment, the lowest average salary in the country, and other
negative economic indicators. Explanation of the current situation could be found
analyzing the mentality of inhabitants of Latgale region that has developed during longer
period of time under influence of various historical events. That could serve as a research
object in further interdisciplinary investigations.

Summarizing the findings of the research, analysed in this article, the following
conclusions can be drawn:

e comprehensive interpretation of concepts “otherness” and “attractiveness” in
the context of tourism industry enables us to look for and find a competitive
advantage of territory and its facilities in order to create competitive products
in the industry;

e uniqueness of Latgale region is focused on the interaction of inhabitants’
mentality and the economic situation of the region;

o further scientific and applied research should be directed to the competitive
capacity index, which is a key purpose of not only each city and territory
management, but it is also significant for relatively small towns and areas
with the potential of a tourism product.
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